Bapuant Ne 29453

[Tpu BBIMIONTHEHUH 33/TaHUI C KPAaTKUM OTBETOM BIIHMILIUTE B TIOJIE [T OTBETA HU(PY, KOTOpask COOTBETCTBYET
HOMEpY IpPaBUJIBHOTO OTBETAa, WJIM YHCJIO, CJIOBO, MOCIENOBaTeIbHOCTh OykB (cioB) wim nugp. Otser
CIIEAyeT 3amuchiBaTh 0e3 MpoOeIoB M KaKMX-TMOO JOMOJHHUTENBbHBIX CHMBOJIOB. Tak Kak Ha JK3aMeHE
pacno3HaBaHue arnocTpoda B OJaHKaX OTBETOB OyleT 3aTPyJHEHO, 3alMCHIBAliTe OTBET B IOJIHOH (opme,
Hanpumep: donotknow, BMecto don'tknow.

B 3amanusx, rge Hy’)KHO yCTaHOBHUTh COOTBETCTBHE MEXIY JABYMs CTOJOLAMH, OTBET 3alMIIMTE B BUIAE
coueranusi OykB U 1udp, codmonas andaBUTHYIO MOCIEIOBATEIHLHOCTh OYyKB J1eBOTO cronbua. Hexoropsie
JaHHBIE TPAaBOTO CTOJNOL@A MOTYT HCIIOJIb30BaThCSl HECKOJIBKO pPa3 WM HE MCIONb30BAaThCS BOOOIIE.
Hanpumep: A1b1B4I2.

Ecnu BapuaHT 3amaH yuyuTeneM, Bbl MOXKET€ BIHCATh WM 3arpy3UTh B CHCTEMY OTBETHl K 3a/laHUSIM C
pa3BEpHYTHIM OTBETOM. YUHUTENb YBUIUT PE3yJbTaThbl BHIIIOJHEHUS 3aJaHUI C KPAaTKUM OTBETOM U CMOXKET
OILIGHUTH 3arpy>KCHHBIE OTBETHI K 3aJaHUSM C Pa3BEPHYTHIM OTBETOM. BEICTaBIeHHBIE y4HTENeM Oajlibl
0TOOpa3ATCs B Ballleil CTATUCTHKE.

1. YcraHOBHTE COOTBETCTBHE MKy PEIUTMKAMH-CTHMYJIaMU U OTBETHBIMH peTuTukamu. Beibepure oauH
U3 MIPEIJI0KEHHBIX BAPUAHTOB OTBETA.

PEIUTMKU-CTUMVYJIBI OTBETHGIE PEIJIMKU
1 — I must be off now. A — Yes, time flies.
2 — It's good to see you again. B — See you soon then.
3 — It seems a longtime since I saw you last. C — Me too.
4 — I'm crazy about football. D — Delighted to see you too.
E —TI'll see.

1) IB2C3E4A  2) IE2B3A4C  3) 1C2D3A4E  4) 1B2D3A4C

2. YCTaHOBUTE COOTBETCTBUE MCKAY PCIUIMKaMU-CTUMYJIaMU U OTBECTHBIMU PCIIJIMKAMU. BBI6€pI/IT€ OJHH
H3 IIPECAJIOXKCHHBIX BApPUAHTOB OTBETA. OHHa OTBETHAA PCIIJIMKa ABJIACTCA JIMIITHEH.

PEIVIMKU-CTUMVJIbI OTBETHBIE PEIUVIMKU

1. What do you like tea or coffee? A. Agreed.

2. Shall I carry the bag for you? B. Either will do.

3. What about going to the circus? C. It sounds great.

4. Will you translate this passage for me? D. That will be helpful.
E. Not sure I’ll be able to.

1) IB2D3C4E  2) 1ID2C3A4E  3) 1B2A3D4E  4) 1D2A3E4C
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§ 1. My trip around Italy gave me the chance to try some of its regional cuisine. It was such a whirlwind
that it is sometimes hard to separate one place from another in my mind. My time in Bologna, however, is
perfectly imprinted in my memory. There, I had a lunch date to eat the most famous of Italian exports —
spaghetti Bolognese!

§ 2. My friend Marco had invited me to Bologna. He always said one day I should visit his home city and
eat the well-known Bolognese dish, but, he added, "as you've never tasted it before." I had no idea what he
meant, but about one thing I was sure; I had read in my guidebook that the Bolognese sauce, which includes
beef, onions, carrot, celery, tomato paste, meat, milk, salt and pepper, dates back to the 5th century!

§ 3. After my train pulled into Bologna station, I wandered towards the famous Piazza Maggiore, the very
heart of the city. Passing by a shoe shop window display, a pair of elegant shoes caught my eye immediately.
"I must try those on," I thought. Upon entering the shop, an assistant stepped forward to greet me. I began
my request in faltering Italian, but the assistant smiled and quickly replied, "I speak English, how can I help
you?" "Thank you," I said, "I'd like to try on a pair of shoes in the window." The shop assistant said, "Well,
of course, you can try them on in the window, but everyone in the street will be able to see you!" I realised
she had taken my words very literally! I Smiled, "Sorry, I meant the shoes I'd like to try on are in the window
display, but I'll try them on here," I said, sitting myself down on a chair, "in size 6, please." "Size 6? We have
sizes 34 to 42." Suddenly, I remembered that sizing on the continent is different to that in the UK. "I'm sorry,
that would be size 39, please." I was happy to find that the shoes fitted perfectly.

§ 4. After shopping it was time to head for food I found myself back at the piazza to find Marco had
already arrived. We made our way to his grandmother's home for lunch. She was waiting to greet us at the
door. I could smell the aroma of home cooking. "I can't wait for the spaghetti Bolognese," I exclaimed.

§ 5. Grandma looked confused. "Spaghetti? In Bologna, we never serve spaghetti with Bolognese sauce.
We use thick pasta like fettuccine or tagliatelle." Smiling, Marco said, "I told you you'd be surprised.
Bolognese sauce might be eaten with spaghetti all over the world, but never in Bologna!" I must say,
Grandma's Bolognese was perfect. It had been a lovely day with smart new shoes, great company and
delicious food. I could hardly complain!

3. IlpounTaiite TekcT. OTBETHTE Ha BOIIPOCHI.

The writer says that Bolognese

1) is made in a particular way in Bologna.  2) is a very traditional dish.
3) doesn't always include the same ingredients.

4. Tlpouuraiite TekcT. OTBETHTE HA BOIPOCHI.

In the shoe shop, the assistant

1) misunderstood the writer's request.  2) had difficulty in speaking English.
3) didn't understand the writer's Italian.

5. IlpouwTaiite TekcT. OTBETHTE Ha BOIIPOCHI.

What problem did the writer have regarding her shoe size?

1) Her feet are larger than the average Italian's. ~ 2) The shop had run out of her size.
3) She didn't understand the size system.
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A few years ago, a company called Space Marketing came up with a plan to send a mile-long
advertisement into space. Using light reflected from the sun, it would beam out a message as large as the
moon that could be seen by every single person on the planet as it orbited the Earth.

This would have been one advert that couldn't have been thrown out with the junk mail or switched off
by remote control. (1) Advertising standards agencies eventually decided not to allow Space Marketing to
go ahead with their plans and they were forced to abandon them, but not before several major companies had
made serious enquiries about launching their logos into space.

Space may indeed be the final frontier for advertisers, because on Earth we are already surrounded by
advertising wherever we are and whatever we are doing. (2)  There are the promises of health and vitality
on the cereal packet weate from this morning, for example, and the ad that we saw on the side of the bus we
caught to work. Most of the time, we are probably not even aware of these less obvious advertising tactics,
but that doesn't mean that they aren't effective. (3)  You are in a packed cinema, watching the latest
Hollywood blockbuster. There are adverts before the film or during a break in the film, but are there any
during the film? Well, look carefully at the make of car your favourite actor is driving. And what about his
watch? Can you see what brand it is? Chances are, you can, and the company that owns the brand is likely to
have paid thousands for it to appear in the film.

Whilst products are most often placed' in this way in movies and TV series, they also sometimes appear
in music videos, video games, plays and even books. (4)  You may not realise you are being influenced by
a technique that sounds so simple, but advertisers consider product placement to be a highly effective form of
advertising. After all, they would not be willing to spend as much money as they do on it if they didn't truly
believe it worked.

In fact, associating products with cool, exciting lives seems to be one of the most common forms of
advertising. (5)

And let's not forget the power of pure entertainment (6)  If the consumers are looking forward to the
next 'episode’ of an ad, once again the product has become associated with something 'cool" and is therefore
likely to See a considerable rise in popularity.

So, whether Space Marketing eventually succeeds in launching ads into space or not is perhaps a less
important issue than it might seem.

6. IIpouuTaiite Tekct. 3anomHuTe npomyck (1) oAHUM K3 MPENTI0KEHHBIX TEKCTOBBIX (DparMeHTOB.

1 — Apart from the obvious adverts that we see every day on TV, on billboards and in newspapers and
magazines, there is a whole 'other world' of advertising messages fighting for our attention.

2 — However, this is a truly inescapable form of advertising.

3 — To advertising executives and agencies, it would have cen 'a dream come true'.

4 — Take 'product placement', for example.

1)1 2)2  3)3  4)4
7. TlpounTaiiTe TEKCT. 3aMOIHUTE MPOITYCK (2) OAHUM U3 MPEITIOKEHHBIX TEKCTOBBIX (DparMeHToB.

1 — Apart from the obvious adverts that we see every day on TV, on billboards and in newspapers and
magazines, there is a whole 'other world' of advertising messages fighting for our attention.

2 — However, this is a truly inescapable form of advertising.

3 — To advertising executives and agencies, it would have cen 'a dream come true'.

4 — Take 'product placement’, for example.

1)1 2)2  3)3 44
8. Ilpounraiite TekcT. 3anoaHUTE MPOIYCK (3) OAHUM U3 MPEITIOKEHHBIX TEKCTOBBIX (DparMeHToB.

1 — Apart from the obvious adverts that we see every day on TV, on billboards and in newspapers and
magazines, there is a whole 'other world' of advertising messages fighting for our attention.

2 — However, this is a truly inescapable form of advertising.

3 — To advertising executives and agencies, it would have cen 'a dream come true'.

4 — Take 'product placement', for example.

D1 2)2 33 44
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9. IlpounraiiTe TEKCT. 3aMOIHUTE MPOITYCK (4) OAHUM U3 MPEITIOKEHHBIX TEKCTOBBIX (DparMeHToB.

1 — To a certain extent, this would not change a thing.
2 — The hope is to convince people to believe that if they can have the products, then they can have the
cool, happy lifestyles of their heroes, too.

3 — Nowadays, many TV adverts have become more like soap operas with a series of humorous
adventures complete with their own cast.
4 — Some advertising companies even employ 'cool hunters' or marketing professionals to find out for

them exactly what young people find cool.
D1 22 33  4)4

§ 1. If you've ever thought that talking to someone was a waste of breath, you might be comforted to
know that in some cases you are right — the words we utter have very little effect on people compared with
how we say them and what we are doing when we say them.

§ 2. Recent research has shown that in a presentation before a group of people, 55 per cent of the effect
on the audience is determined by the body language of the speaker, 38 per cent by their tone of voice and
only 7 per cent by the actual content of what is being said. Body language speaks louder than words.

§ 3. So can performance and communication skills really be improved? It would appear so, according to
Neuro-Linguistic Programming, or NLP, which was developed in the 1970s by therapist Richard Bandler and
linguistics professor John Grinder. They asked: "What makes the difference between someone who is
competent at something and someone who is excellent?" They examined the behaviour of people generally
considered to be examples of excellence in their respective fields to identify what they were doing
consciously (ocozuanno) and unconsciously. Surprisingly, they discovered patterns of communication which
all these high achievers were using to produce consistently positive results. They found that they were able
to copy these strategies and achieve similar success, so they developed a way of teaching these skills to other
people, a method they called Neuro-Linguistic Programming.

§ 4. They have discovered how people achieve mutual understanding, both consciously and
unconsciously, by observing the body language and voice patterns of the person they are talking to. If you're
dealing with someone who is painfully shy, you're not going to make a good connection by overwhelming
them with your cheerfulness. By matching someone's behaviour we can gain their confidence, achieve a
good relationship and improve the quality of communication — in other words, we can get on someone's
wavelength. NLP practitioners claim anyone can learn how to do this, and quite quickly. NLP is all about
taking one's unconscious, not very highly developed skills and practising them consciously.

§ 5. Another powerful aspect of NLP is its use of positive thinking. We can become aware of the negative
and turn it to the positive. Once it is framed in a positive way as a goal, the brain can begin to cope with it
and then apply itself to achieving that outcome. To put it another way, if you don't know where you're going,
it makes it harder to get there.

10. ITpounraiiTe TEKCT U BHIOEPHUTE BAPHAHT OTBETA, COOTBETCTBYIOIIHNI €T0 COACPKAHUIO.

What has recent research into the way people speak shown?

1) Certain kinds of body language create distrust.
2) A person's tone of voice often does not match what they are saying.
3) Failure to communicate well has little to do with what you say.

People (1) ... in the Amazon Basin for 10,000 years when it was "first discovered” by a Spaniard called
Don Francisco de Orellana in 1542. He (2) ... for forests of cinnamon and, of course, gold. The Indians
promised the Europeans that there was gold because they knew that as long as the Spaniards needed them as
guides, the Indians were safe. In fact it was nearly a year before Orellana and his team finally (3) ... the
junction of the Napo and Amazon rivers. Originally the new river (4) ... Rio de Orellana after its European
discoverer. Although the Spaniards didn't find any gold, they did find the greatest river in the world.
However, today we (5) ... the wonderful Amazon rainforests and it (6) ... that the last remaining rainforests
could be destroyed in less than 40 years. Moreover, nearly half of the world’s species of plants, animals and
microorganisms (7) ... over the next 25 years due to rainforest deforestation.

11. IIpouwnraiite TekcT. BriGeprre ofuH U3 MPEATIOKECHHBIX BADHAHTOB OTBETA. 3anodHuTe npomyck (1).

1) were lived  2) were living 3)live 4)hadlived 5) have lived

12. IIpounraiitTe TekcT. BeiOepuTe onvH U3 MPEIOKEHHBIX BAPUAHTOB OTBETA. 3aMOIHUTE MIPOMYCK (2).
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1) was looked  2) was looking  3) has been looking  4) has looked  5) looks

13. TIpouwntaiite TekcT. BoiOepuTe OMUH U3 MPEIIOKESHHBIX BAPHAHTOB OTBETA. 3aMOIHUTE IPOIYCK (6).
1) is believing  2) believes  3) has believed  4)isbelieved  5) has been believing

14. TIpounTtaiiTe TekcT. BeiOepuTe onvH U3 MPEIIOKEHHBIX BAPUAHTOB OTBETA. 3aOIHUTE MPOMYCK (7).
1) are destroyed ~ 2) destroy  3) have destroyed  4) are destroying  5) will be destroyed

Not many people enjoy having their photo taken at a birthday party or special event. However, taking
photos could also be damaging our ability to remember special moments: A group of experts (1) ... out an
experiment in an art gallery. They wanted to see if people remembered paintings better when they took
pictures of them. The first tour guide led one group of people around. As well as learning about the artwork,
they were encouraged to take photographs. A second group had the same tour but weren’t (2) ... to use their
cameras. The next day, their memory was tested to see how much they could remember about the paintings.
Although both groups did well in the memory test, the people who didn’t take photographs remembered
more (3) ... to the others. Despite taking photographs, it seems the photographers didn’t (4) ... as much
attention to the paintings. So, although they have photographs to look back at, they don’t have the memories.

15. Kaxoe cimoBo (cioBocodeTanue) npomyiieHo Ha no3uimu (1)?
I)kept 2)made  3)appeared  4)carried 5)led

16. Kakoe cioBo (coBocodeTanne) NpormyieHo Ha no3uiuu (2)?
1) afforded 2)let  3)resembled  4)provided 5)allowed

17. Kakoe c10Bo (clioBOCOYETaHUE) MPOMYLICHO Ha o3uuu (3)?
1) compared  2)than  3)added  4)except 5)regarded

18. Kaxoe cnmoBo (cioBocodeTaHue) mpomnmymeHo Ha no3uiuu (4)?
I)waste  2)pay  3)spend  4)concentrate 5) focus

19. HpO‘IHT&ﬁTC TEKCT. BeImuinTe mo JBa JIMIIHUX CJIOBA B NOPAAKE UX MMPEABbABICHUSA B TCKCTC.

South Africa is one of the most beautiful countries in the world and a favourite destination for them many
travelers. If you visit it, make it sure you stop off in Cape Town. There is so much to see and do, you'll never
get bored.

20. ITlepeBenuTe Ha aHTTUICKUE A3bIK GParMeHT MPEATIOKCHUS, JAaHHBIN B CKOOKaX.
I had to do all the sewing (BpyuHy?10).

21. IlepeBenuTe Ha aHTTUICKUH SA3bIK (ParMEHT MPEATIOKCHUS, JTAHHBINA B CKOOKaX.
I signed the contract the (na ansx) day.

22. IlepeBenuTe Ha AHIIMICKUN S3bIK (PpArMEHT MPEIIOKEHNUS, TaHHBIN B CKOOKaX.

The two candidates applied for the post, but (Hu oqun) of them had the necessary qualifications.

23. IlIpouwnraiire npeanoxenus. 3anoianure npomnycku OJJHNUM cnoBom, NOAXOISMIINM 110 CMBICTY Cpazy
JUIs ABYX NpeAsoKeHui. 3anuimunTe ¢aoBo B 6imanke orBeToB Tosibko O/IMH pas.

Kelly walked hand in ... with her father on the beach.
Could you lend me a ... with this piano? I need to move it across the room.
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Last year I won a (1) ... in a newspaper and the prize was a holiday for two in a well-known
Mediterranean resort. It turned out to be an (2) ... unpleasant experience and one which my husband and I
would not like to repeat. Our room overlooked the road, which was unfortunately being widened at that time,
and the noise from the machinery was deafening. The road works went on 24 hours a day and as a result we
suffered several (3) ... nights. So we decided to (4) ... our stay and catch the first available flight home.

24. TIpounTaiite TekcT. BriOepuTe moaxossiiee Mo CMBICITY CIIOBO U3 MPEAJIOKCHHBIX. B OTBeT 3anmummTe
CJIOBO B TOHW (hopMe, B KOTOPOW OHO JIOJDKHO CTOSITh B MpeiokeHuu. [IoMHHTE, 4TO KaXkI0€ CIIOBO MOXKET
OBITH MCIONB30BAHO TOJILKO OJWH pa3 M YTO 3aJaHHy0 (OpMy CIOBa HEOOXOAMMO M3MEHHTDH. 3allOIHUTE
nporyck (1).

SHORT, SLEEP COMPETE, EXTREME

25. Ilpouwnraiite TekcT. BriOepure moaxomsiiee o CMBICITY CJIOBO M3 MPEUIOKEHHBIX. B 0TBeT 3anmummuTe
CJIOBO B TOH (hopMe, B KOTOPOW OHO JOJKHO CTOSITh B MpeiokeHuu. [IoMHHTE, 4TO KaXK/10€ CIIOBO MOXKET
OBITh MCIOJNB30BAaHO TOJBKO OIMH pa3 M UYTO 33/JaHHYI0 (OpMYy clI0Ba HEOOXOAMMO M3MEHHTH. 3aroJHUTE
mpoImyck (2).

SHORT, SLEEP COMPETE, EXTREME

26. IIpounTaiite TekcT. BriOepure moaxossiiee Mo CMBICITY CIIOBO U3 MPEATIOKCHHBIX. B OTBeT 3anuimmTe
CJIOBO B TOHW (hopMe, B KOTOPOW OHO JIOJDKHO CTOSITHh B MpeiokeHnu. [IoMHHTE, UTO KaXkI0€ CIIOBO MOXKET
OBITH MCIOJNB30BAHO TOJILKO OJWH pa3 M YTO 3aJaHHy0 (OpMy CIOBa HEOOXOAMMO M3MEHHTDH. 3allOIHUTE
mpomyck (3).

SHORT, SLEEP COMPETE, EXTREME

27. Ilpounraiite TeKkcT. BriOepure moaxomsiiee o CMBICITY CJIOBO M3 MPEUIOKEHHBIX. B 0TBeT 3anmummuTe
CJIOBO B TOH (hopMe, B KOTOPOW OHO JOJDKHO CTOSITh B MpeioxkeHuH. [loMHHTE, 4TO KaXK/10€ CIIOBO MOXKET
OBITH MCIOJNB30BAaHO TOJBKO OMH pa3 U UTO 33/JaHHYI0 (OpMYy cI0Ba HEOOXOAMMO M3MEHHTH. 3aroIHHUTE
MPOITycK (4).

SHORT, SLEEP COMPETE, EXTREME

TV documentary maker and environmental Campaigner Sir David Attenborough has perhaps done it
more rather than any other British person to educate the public about the natural world. Fascinated
by animals since its childhood, he did a degree in Natural Sciences at Cambridge University, and

a few years quite later became a trainee producer at the BBC. In the 1950s, he was one of the

first people to film animals in their own habitats for television, and far quickly got a lot of positive
attention because of the quality of his programmes. To being reward Attenborough for his excellence,
the BBC offered him a job such as the head of one of its TV channels, but he wasn’t interested.

In 1972, he returned to programme-making, and travelled the world as well his projects became

even more ambitious. A number of newly discovered both plant, insect and bird species have been

0. named in his own honour. He’s thought to be one of the most well-travelled people on the planet.

SO 0NN kWD =

28. IIpouwnraiite Tekct. 3 crpoku (2) Beimummre OJJHO numHee cnogo.
29. Ilpouwnraiite Tekct. U3 ctpoku (3) Bemmummre OAHO numinee cnoso.
30. IIpouwnraiire Texct. U3 crpoku (4) Beinuimure OJJHO numrHee cnogo.
31. IIpouwnraiite Tekct. U3 crpokwu (5) Beimummre OJJHO numiHee cnogo.
32. IIpouwnraiite Tekct. 3 crpoxku (6) Beimummre OJJHO numHee cnogo.
33. Ilpouwnraiite Tekct. 3 ctpoku (7) Bemummre OJJHO numnee cnoso.
34. IIpouwnraiite Tekct. U3 crpokwu (8) Beimuimmre OJJHO numrxee cnogo.
35. IIpouwnraiite Tekct. U3 crpoxku (9) Beimummre OJJHO numrHee cnogo.

36. IIpounraiite Texct. M3 ctpoku (10) Bemummure OJJHO numiHee cioBo.
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1. ... conclusion, I would like to thank you all for your help.

2. Clare is very optimistic ... her chances of winning a gold medal.

3. The variety of accommodation available ranges ... a studio flat to a four-bedroomed house.

4. This flat has a bigger living room than the other one we saw, but [’'m afraid ... of them has cable TV.
5. The first cheese ... probably made in Asia around four thousand years ago.

6. A chameleon is a kind of lizard ... skin changes colour to match the colour of its surroundings.

37. IlpounTaiite npennoxenue 1. 3anonaute npomyck Tonbko OJAHNUM ciaoBoM, MOAXOASIIMM MO CMBIC-
my. CIIOBO JIOJDKHO cOJiepkaTh He OoJiee 15 cMMBOJIOB.

38. IIpounTaiite mpenmoxenue 2. 3amonauTe IpoIryck Tonbko OJIHNM cioBoM, TOAXOASAIINM IO CMBIC-
ny. CIIoBO OJDKHO cojiepkath He Oornee 15 cuMBOIIOB.

39. IIpountaiite nmpennoxenue 3. 3amonauTe npoiryck Tonbko OJJTHNUM cioBoM, MOAXOASIIIM IO CMBIC-
ny. CIoBO AOJKHO coziepkath He Oornee 15 cuMBOIIOB.

40. ITpounTaiite nmpennoxenue 4. 3anonaute npomyck Toabko OJJHNUM ciaoBoM, MOAXOASIINM MO CMBIC-
ay. CJI0BO JIOJDKHO cojiepkath He Oojiee 15 cHMBOIIOB.
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